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LA VIE BOHÈME 
VERONIQUE PIEDELEU IS THE FOUNDER OF CARAVANE, THE FRENCH
INTERIOR FABRIC AND FURNITURE COMPANY. HERE, VERONIQUE TELLS
US A LITTLE MORE ABOUT THE BRAND AND ITS DESIGN ROOTS.

TELL US ABOUT THE DESIGN BACKGROUND OF CARAVANE
Caravane started back in 1995, with the idea of a new concept of elegant, timeless and cosmopolitan
interiors. Caravane unveiled its first line of remarkably comfortable, oversized sofas covered in a mix 
of rough and sophisticated textiles from the world over, it was a refreshing launch of furniture to be
lived in rather than stuffy, formal pieces. 

WHAT DOES CARAVANE REPRESENT AS A DESIGN COMPANY IN 2016?
Caravane represents a poetic and timeless label; our customers often give the feedback that 
that they feel good just being in the atmosphere of the store and that is quite inspirational.

HOW DO YOU CONTINUE TO INNOVATIVE IN THE INDUSTRY?
I prefer not to be too well informed on the latest design trends and what is popular in the market. 
I like to just create what I feel in the most authentic way. I have developed a great connection with 
our supplier in India. By forming a friendship, I have been able to learn a lot about the Indian way of 
life and craftsmanship. I try to be in India for about six weeks out of the year. This, for me, is the 
perfect method to create and develop Caravane’s uniqueness and to innovate. 
It is a place where I come up with so many fresh ideas and
projects that are presented in our stores. 

WHAT HAS BEEN CARAVANE’S MOST 
SUCCESSFUL MILESTONE TO DATE?
Probably it’s 20th anniversary that we celebrated last year. 
It was the year of a consecration for Caravane, we opened 
a new shop, launched our new website and our e-shop 
and also created a new sofa! We had a great response 
from our customers and from the press! 

WHAT DOES IT MEAN TO BE A COMPANY 
THAT WORKS GLOBALLY IN 2016?
For us the most important key point is to remain timeless and 
to keep our values while being able to develop the brand again 
and again. This market has been somewhat saturated by
competitors and prices are getting lower and lower, but we still
want to offer high quality products made by the best artisans. 

HOW DO YOU REMAIN COMPETITIVE IN THE INDUSTRY WITHOUT
SACRIFICING YOUR EMPHASIS ON CRAFTSMANSHIP AND QUALITY?
We have a very thorough research and development process when 
it comes to design. We have our own shops and select retailers that
understand and agree to apply our philosophy. This is what helps 
us to keep control on our production and to focus strongly on quality.
Sometimes we have to face external elements, for example the
monsoon in India doesn’t allow for much production with the block
printing technique. We make a point of explaining to our customers 
that this fabric really is handmade and will be back in stock when 
the weather will permit it! The key point is that we fight to always be
creative, to develop our own collection, based on craft skills and do 
our best to understand and respect all of the artisans we work with. 

WHAT’S NEXT FOR CARAVANE?
We are still working on opening new shops and really want to open in 
European capitals that are sensitive to our image and style.  We also really 
want to develop our presence further in the UK. Maybe a second UK store…
www.caravane.fr
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WHEN IT COMES TO CREATING AND GROWING
YOUR DESIGN BUSINESS, QUITE SIMPLY, 
WHERE DO YOU NEED HELP?

It’s no secret that the key to success in business is
a wild variety of talent. Of course, you need that
creative flair to establish your company initially, 
you must also understand how business works 
and how to grow and expand. Examining what you
don’t know leads you to an understanding of all 
that you need to know in order to run a successful
design business. 
At Camberyard we believe this lies in strategy and
mentoring. Often when we launch a company,
creativity, pitching, winning clients and staff
management all take precedence over having a
clear plan about where, why and how you are
building your business.
We think that once you have laid the foundations of
your design business, it is constantly necessary to
stop, analyse, adapt and grow. We like to work with
our designers to provide them with a clear
marketing and business strategy, or to lay the
foundations of their design company and then 

work with them to realise their goals. 
Recently, a designer came to us for advice.  
Having spent the last five years building her
company, sourcing clients, employing staff, 
day-to-day running, she now wants to take her
company to the next level. But she lacks the insight
to see how. So the key here is to ask a series of
important questions:   
What really motivates you?
What makes your company unique and successful? 
What are your strengths and weaknesses?
Where is your company now and where would you
like to be in one, five or ten years’ time? Do your
social media platforms and website reflect the true
sense of your company and your USP?  
Where are the areas you lack confidence, how
would you like to grow as the owner of a thriving
interior design business?
I find it difficult to describe the power of mentoring,
it really is about peeling back the layers,
encouraging and helping designers to harvest 
the skills, which they already have. The wonderful
thing about mentoring designers is just how
creative and passionate they are.  

So our approach is to focus on a 360-degree
framework, which takes you to the next stage: PR,
social media, web design, marketing and business
strategy, networking, collaboration and trade
shows. It is essential to look at all these areas as a
whole, and break them down into fractions of
action! Do you need to hire or fire? Do you need to
grow or consolidate? Crucially, are you where you
want to be in this ever-expanding market place?
That’s what we’re here to help you discover. 
We enjoy studying all these areas, and more. 
We love to look at collaborations, we love finding
out your USP and we love introducing you to the
Camberyard family. We join the dots for designers
with our unique portfolio of talent across the
industry; we ask the questions you never knew
were relevant, and together we find the
opportunities and answers.  

camberyard.com

POLLY WILLIAMS, THE DESIGNERS’ ADVISOR AND FOUNDER OF 
CAMBERYARD, DISCUSSES MAKING MENTORING WORK FOR YOU

THE POWER OF MENTORING
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LIKE A FELLINI MOVIE
Maurizio Pellizzoni, has designed a new cover for B&O PLAY’s iconic and
innovative Beoplay A9 music system. This Special Edition is available
exclusively at Harrods. Featuring statement red lips on a white background,
the design is fully immersed in the upper echelons of Italian style, exuding
the essence of the icons of Italian cinema, where Maurizio drew his
inspiration from. Maurizio Pellizzoni commented, ‘The inspiration behind
this cover design is based on the Federico Fellini movies and some of the
classic, iconic imagery of the stunning Sophia Loren in her earlier career
days. I have always been a huge fan of those beautiful Italian movies and
inspired by the attention to detail they pervade. As a designer, I am always
looking for new images to use in my projects and I keep a collection of them
for potential projects. I was delighted to be asked by B&O PLAY to
collaborate on the design for this iconic speaker and I immediately knew the
red lips image from my collection would be perfect.’ The critically acclaimed
Beoplay A9 can be placed in a corner freestanding or hang on the wall with
the optional wall bracket. Legs are available in oak, maple or walnut to
complement the music system that’s available in White, Black or Rose Gold.
020 7352 3887 | www.mauriziopellizzoni.co.uk | www.beoplay.com/A9
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THE ITALIAN LIFE
Giorgetti presents the Giorgetti Atmosphere project. Inspired by the need to provide
brand enthusiasts and connoisseurs of the Italian lifestyle with a complete, elegant
and practical interior concept, Giorgetti Atmosphere covers a series of interior
décor objects. The Giorgetti Atmosphere collection creates unique and original
domestic environments, in a perfect dialogue between artisanal tradition and
manufacturing innovation, and between fine materials, such as wood, leather and
glass, and a dynamic lifestyle. Thanks to the use of artisanal looms from the
ancient traditions of Nepal, Giorgetti is able to create made to measure rugs, in
bamboo silk or natural silk, suitable for both residential and hospitality interiors.
The contemporary feel of these items comes from the strong, graphic patterns
used. The collection of lamps is expanding also, taking on the purity of geometric
shapes to offer illuminating objects, simple yet striking, which, with a simple
gesture, bring a room to life. Among the items included in the Giorgetti Atmosphere
collection are some of the company's iconic pieces, such as the lectern designed by
Massimo Scolari in 1995, a series of Murano glass vases that reflect the company's
style and the warm colours of wood, from delicate design to strong artistic
influences, and the accessories needed to enjoy an evening aperitif with style, with
the bar set and modular trays in hexagonal or rectangular forms. info@giorgetti.eu

CUSTOM CREATED RUGS
Platinum Custom Rugs bases its philosophy on a customer oriented strategy,
aimed at giving the decision-making to the consumer, allowing them to create the
made-to-measure rug most suited to their tastes and needs. Platinum Custom
Rugs offers some essential tools to all clients, whether they are the end
consumer, retailer or wholesaler, allowing them to create studied and detailed
designs, which can be customised in many ways. The most important tool is the
creative showroom, an ideal place for experimenting colour combinations,
discovering the different production techniques available and giving the customer
an experience to remember by creating a space where they take a leading role. It
is where the bond between the customer and brand, that they have chosen to
interact with, is established. The sample briefcase is another principle element in
facilitating free expression, making it easy for the customer to choose colour
shades and materials. It contains a range of quality examples and a set of 110
colours that are the key for creating a completely custom made rug. Another
useful tool is the showroom where the wide range of products on offer can be
seen close-up and where the refined finishing and the infinite creative possibilities
can be appreciated in a new and attractive dimension. +39 0495957551
info@platinumcustomrugs.com | www.platinumcustomrugs.com 
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GOING CLEAR
Going clear may be a statement used in show
jumping, but going clear in the bathroom can 
only mean one thing, a steam free mirror.
Whether in your home or in a hotel or leisure
compex, nothing is more annoying that a
bathroom mirror steamed up. This is where
demista™ heated mirror pads are unbeaten.
Major developments, both in the UK and around
the world, have selected demista™ for their bath
and shower rooms, the most recent being
Chelsea Barracks, the Marriott Maida Vale and
the Kempinski Palm Dubai Jumeriah. Just those
three projects have totalled well over 1,000
heated mirror pads. The pads are easy to install,
require no maintenance, meet all UK and
international safety standards and come with 
the knowledge that they have been the leading
brand for over 24 years, made in Britain to the
highest specifications.
01932 866600 | sales@demista.co.uk 
www.demista.co.uk 

MUST SEE FILM
Interior Film is a CE Certificated self-adhesive,
decorative film from David Clouting Ltd, designed
for a wide range of applications where speed of
refurbishment is often time critical.
Manufactured by innovators LG Hausys, Interior
Film can be applied to almost any surface
including: wood, metal, plaster board, plastics
and melamine. This enables feature walls, doors,
furniture, skirting and architrave to be attractively
and quickly transformed with minimum
disruption and at low cost. Offering excellent
flexibility and adhesion, Interior Film provides the
perfect finish, even to curved or complex shapes.
Fire rated, easy to clean and maintain, Interior
Film is hardwearing and remains stable if
exposed to heat, humidity or low temperatures.
Air free technology enables Interior Film to be
easily applied to give a superb bubble free finish.
Available in a wide range of designs and finishes,
Interior Film is IMO/MED certified for the marine
sector. The Interior Film range is available to view
on BIMSTORE and on the David Clouting website.
www.davidclouting.co.uk

BLOC PARTY
Polyflor recently announced the launch of Bloc
PUR, a vibrant collection of solid colour sheet
flooring in a broad spectrum of 16 enticing
colours. Designed to provide either a subtle
backdrop or a bold, modern statement in the
retail, leisure and commercial sectors, UK
manufactured Bloc PUR is a high performance
heterogeneous sheet floorcovering with a
textured matt finish. Developed after feedback
from the marketplace revealed a desire for a
much sought after plain decoration flooring, Bloc
features an innovative, fully pigmented,
homogeneous 0.7mm wear layer of pure colour.
The new Bloc PUR range can be used to create
tonal, complementary or harmonious interior
design schemes through the availability of greys,
neutrals, pastels and brights in its colour palette,
whether they are used individually or combined
with other designs from the range. Whenever a
high degree of aesthetic finish is required, cold or
chemical welding is advised, however if the hot
welding method is preferred then matching weld
rod is available for each Bloc PUR shade.
Polyflor’s experienced in house Design Service
are able to use precision water jet cutting
technology to create stunning bespoke design
floors for interior projects.
0161 767 1111 | info@polyflor.com
www.polyflor.com 
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